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ABSTRACT 

Purpose: An entrepreneur is a development driver. It aids in maintaining the economic growth 

process going. The economic growth of each country decides the status of its citizens. The 

development of the economy will remain incomplete without the development of entrepreneurs. 

Women are also a part of the entrepreneurship movement in the country. There is a shift in the 

role played by a woman in the economy. In recent decades, the study of women’s 

entrepreneurship has increased. Women encounter several challenges in engaging in 

commercial activities or conducting entrepreneurial tasks. As entrepreneurs, women confront 

various socio-economic and other issues. This article adds a literature review on the problems 

and challenges of women entrepreneurs. 

Design/Methodology/Approach: Literature research to examine the notion of 

entrepreneurship, women entrepreneurs, determinants, concerns, and challenges of women 

entrepreneurs. The data from textbooks, articles published in Google scholar, Research Gate, 

and Academia databases, and a thesis from shodhganga. 

Findings/Result: As per the study, women are playing multi-role and facing different 

challenges, from setting up the business to its continuation. The government takes various 

measures to motivate women’s entrepreneurship in the country. The work-life balance of 

women entrepreneurs is very challenging. Digitalization has brought challenges and 

opportunities to women in continuing their businesses. Highly educated women must be 

encouraged to run their businesses instead of working under someone. 

Originality/Value: Women entrepreneurs, motivators, concerns, and obstacles are assessed 

and presented. 

Paper Type: Conceptual Research. 

Keywords: Entrepreneurs, Women Entrepreneurs, Determinants, Issues, Challenges, Women 

Empowerment, ABCD analysis 

1. INTRODUCTION : 

An entrepreneur is a businessperson who seeks to maximize his earnings via innovation. An 

entrepreneur runs a business with unpredictable future conditions [1]. Entrepreneurship is thinking, 

philosophy, a way of thinking, and a way of life. An entrepreneur considers a problem and seeks to 

address it novel and intriguingly. They are creative in every meaning of the word [2]. Entrepreneurs 

today play a vital role in creating jobs and boosting savings and national income. It always functions as 

a link between innovation and the market.  

Entrepreneurs are like magicians, transforming good ideas, hard effort, business dealing, and personal 

abilities into flourishing organizations [3]. Motivation is a crucial factor in determining entrepreneurial 

progress. Motivation promotes economic and social growth through entrepreneurship by meeting the 

desires for power, affiliation, and success [4]. Entrepreneurship is a multifaceted field. They must be 

knowledgeable in various areas, including management, economics and psychology, sociology, finance 

and accounting, technology, and government business policies. There has been a surge in interest in 

entrepreneurship and small business management during the previous two decades. Entrepreneurship 
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fosters small businesses in society, indirectly producing new job possibilities. Developing economies 

such as China and India require more individuals with entrepreneurial skills and the ability to make 

judgments under uncertain situations [5]. Green technology, social entrepreneurship, and technical 

breakthroughs have presented us with new and often more challenging issues than we had imagined. 

Our most prominent solution to these issues will be the entrepreneurial passion and tenacity of our yet-

to-be-discovered dynasty builders. Turning creative ideas into financially viable firms remains critical 

in today's global economy. Entrepreneurship demands more than chance and money [6] [7]. Today, an 

entrepreneur is not someone who stands alone, with no one to assist him in establishing a business. 

Policymakers and ecosystem stakeholders increasingly believe that they play a role in helping an 

entrepreneur establish a business. The incubation facilities, availability of money, and assistance from 

institutions, parents, and relatives are all on the agenda. Profit-averse NGOs of the past are increasingly 

focusing on building social entrepreneurs with long-term profitability in mind. Over the previous five 

years, these new entrepreneurs have produced over a million jobs, laying the groundwork for an 

entrepreneurial revolution capable of producing spectacular outcomes [8]. 

The globe has seen dramatic developments in every industry during the last two decades. This change 

is unavoidable in the corporate world. Previously, males headed enterprises, but we can now observe 

the presence and victory of women as well. Since Women have consistently ways been recognized and 

cherished in India since ancient times. In outdated memes, there is considerable respect for women 

because of their vital role in their growing involvement in bringing about significant societal changes. 

Women are also said to contribute to a man's strength. As we progressed into the industrial period, the 

notion of men working for a wage and women managing the household grew to encompass the necessity 

for men to be men. However, social activists, governments, and corporations take up the cause of 

women's empowerment seriously, seeing its value as a weapon for institutional and societal 

construction. Women have made enormous contributions to the socio-economic well-being of the 

country in the post-industrial period through their labor in business, politics, medicine, finance, and so 

on. Initially, women entered the corporate world to meet household needs. It was rarely by choice. 

However, current trends reveal that more women are pursuing entrepreneurship and other jobs because 

of their desire and level of freedom. The government has launched several programs and efforts to 

encourage women entrepreneurs. It has also established several organizations dedicated to the 

advancement of women in society [9–10]. 

We can observe many programs on women's empowerment and for women entrepreneurs from the 

federal and state governments and various financial institutions. Working men and women are essential 

for economic prosperity. Women are much better likely to serve great work in the Indian environment. 

They perform multiple tasks. They can handle two to three functions simultaneously because God has 

blessed their blood. They can manage their family, job, and community at once. Women's 

roles are shifting from passive to active economic mainstream participation. 

They have numerous functions. We need them more in the workplace today, and women should take 

on more leadership positions, as they have proven. It is time to act. Women must contribute 50% to the 

nation's development. Women's empowerment has changed dramatically during the previous decade. 

The government is supporting women, and the gender ratio is improving. Men do not exist to empower 

women. They merely must decide on work they can accomplish; they can do any job better than males. 

The transformation must start at home. Equal treatment of men and women is required. However, both 

receive the same education, and the position of women shifts after marriage. 

Women need the autonomy to do anything they choose. Men should not feel compelled to complete 

tasks. Instead of “Udhyogam Purusha Lakshanam,” it would now be “Udhyogam Manuja Lakshanam.”  

Women find in various fields. Why can't she try for a bigger job? As of now, she's taking on so many 

responsibilities. Many female entrepreneurs are succeeding on a national and worldwide scale. Instead 

of a local firm, a new start-up that can reach from local to worldwide is necessary. 

Women become outstanding entrepreneurs because they are strong at marketing and managing homes 

and businesses. Furthermore, women are good problem solvers and risk-takers. Women's 

entrepreneurship growth in Asian countries can also empower women while reshaping the area to which 

these women belong. Women enter the corporate world in major cities, rural regions, and small villages. 

Across Southeast Asia, the proportion of employed or self-employed women is increasing. 

India's government defines WEs as a venture owned and controlled by women, with a minimum 

financial interest of 51 percent and providing at least 51 percent employment in women's enterprise. 
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Women now hold critical roles in various industries, including finance and banking, entertainment, 

business, pharmaceutical, manufacturing, wellness and beauty, sports, and so on. Still, there are many 

challenges for women. To overcome these issues, everyone in the ecosystem must work together [11]. 

This review paper attempts to identify the various problems and constraints confronting 

women entrepreneurs. 

2. OBJECTIVES : 

(1) To study the concept of entrepreneurship and women entrepreneurship. 

(2) To study the determinants, challenges, and issues faced by women entrepreneurs. 

(3) To find the gap between current status and decide the level of women entrepreneurs. 

(4) To develop a research proposal and perform an ABCD analysis on it. 

(5) To recommend future research directions on women entrepreneurship. 

3. METHODOLOGY OF DATA COLLECTION : 

This paper is conceptual. This study uses Textbooks, Research Gate, and Google Scholar, Academia 

databases, Shodhganga thesis directory to address the motivating factor, issues, and problems of women 

entrepreneurs.  

4. RELATED RESEARCH WORK : 

A study was conducted on the Madurai District of Tamil Nadu entrepreneurs to identify the factors that 

influenced women entrepreneurs to start their businesses. Problems encountered by women 

entrepreneurs while starting a business. They had observed that economic conclusion, death of a parent, 

and growth of unemployment induced women entrepreneurs to begin their ventures. Commitment and 

dedication untraced their performance. Competition from big enterprises and work-life balance are 

significant challenges [12].  

Two hundred seventy-eight female entrepreneurs were chosen using a multistage sampling approach. 

Educated women outpaced uneducated women. The provision of cash, credit facilities, digital 

innovations, substantial market connections, passion for accomplishment, independence, affluence, 

self-discovery, and job happiness are significant drivers of women entrepreneurs' performance [13]. 

The research focuses on women's empowerment through female entrepreneurs. The study shows that 

women entrepreneurs make better choices than homemakers. However, they confront several 

challenges due to the lack of government support, cumbersome bank paperwork, lack of 

entrepreneurship training, and lack of market expertise [14]. 

This study sheds light on women's entrepreneurial success models, including controllable and 

uncontrollable variables and difficulties. The study focused on socio-cultural, environmental, and 

individual aspects. Individual variables, such as family support, have a significant impact on the success 

of female entrepreneurs. Compared to the manufacturing sector, there is less research conducted in 

collaboration with women entrepreneurs in the service sector [15]. The study's primary goals are to 

discover the link between economic, marketing, institutional, socio-demographic, motivational, and 

cultural elements and the success of female entrepreneurs. All the variables have a significant 

relationship with the performance of women entrepreneurs [16]. 

Technical ability is essential for dealing with unanticipated changes in the business. New knowledge 

fractions always take more excellent dimensions. This study is limited to revealing the effects of the 

Covid -19 dilemma on businesses. Most women confronted the issue of return variability. Some could 

not operate, and a handful switched from physical to virtual activities. Uncertainty in the foreseeable 

imparts the lesson of business upgrading and rebalancing [17]. The author discussed the influence of 

COVID-19 on the growth and revenue of women entrepreneurs. Technology plays a critical part in a 

country's development. The study focused on the role of women entrepreneurs and innovation in 

technologies contributing to household income during COVID-19. A legally ordered model is 

employed. Age, education, family size, and geography strongly correlate. The report fails to propose a 

strategy to address the labor issue [18]. Women entrepreneurs have increased significantly over the 

years. Women entrepreneurs confront enormous challenges. Marketing, financial assistance, lack of 

technical competence, and family duties are some issues women in the food manufacturing business 

face. There are no statistics on the unorganized sector [19]. 
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Table 1: The articles from the Google Scholar, Research Gate, Academia, and Shodhganga search 

engine from the last two decades to get an idea about Entrepreneurs, Women Entrepreneurs, 

Determinants, Issues, Challenges, Women Empowerment, ABCD analysis are the keywords and 

presented below even some papers published in the year 1990-2000 also referred for better 

understanding of the topic. 

S. 

No. 

Field of 

research 

Focus Outcome References 

1 Promotiona

l efforts 

To understand the 

effectiveness of 

promotional efforts on 

women's 

entrepreneurship 

development in the 

country. 

Various associations and 

government schemes promote 

women entrepreneurs, but it 

reaches only some women. 

Kalyan & Reddy, 

(2018). [20] 

2 MUDRA 

scheme for 

WEs 

To study the 

effectiveness of the 

MUDRA scheme on 

entrepreneurship 

development. 

MUDRA scheme offers working 

capital to women entrepreneurs 

at a subsidized rate. 

 

Mahesh et al., 

(2022). [21] 

3 Challenges 

of women 

entrepreneu

rs  

To study the critical 

challenges faced by 

women entrepreneurs. 

Women’s education is a must to 

promote entrepreneurs.  

Gopalselvam et 

al., (2018). [22] 

4 Motives 

and success 

factors 

The study focuses on 

motivating factors that 

influence the 

performance of the 

WEs. 

The principal motives behind the 

new start-ups are the ambition of 

life, self-survival, attitude, 

network, personality, self-

independency, and confidence. 

Haq et al., (2021). 

[23] 

5 Factors 

affecting 

women 

entrepreneu

rs in an 

emerging 

economy 

To analyze the aspect 

motivating to start a 

business. 

Government schemes are the 

central motivational aspect for 

starting a business. 

Naser et al., 

(2009). [24] 

6 Relationshi

p between 

entrepreneu

rship and 

women 

To compare the 

relationship between 

men and women 

entrepreneurs. 

Women entrepreneurs have 

unique features compared to 

men. Social entrepreneurship 

fills the gap between men and 

women.  

Cardella et al., 

(2020). [25] 

7 Developme

nt of 

Women 

Entreprene

urs in India 

The study focuses on 

the main constraints 

that limit women 

entrepreneurs' 

performance. 

The significant obstacles women 

entrepreneurs face are problems 

with raw materials, funds, 

infrastructure, and severe 

competition in the market. 

Swapnali, (2018). 

[26] 

8 Impact of 

emerging 

markets on 

women 

entrepreneu

rs. 

To study the key points 

that increase women 

entrepreneurs' 

performance. 

A study found that support 

systems, knowledge, and 

personal orientation directly 

influenced the success of women 

entrepreneurs. 

Dhaliwal & 

Sahay, (2021). 

[27] 
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9 Successful 

women 

entrepreneu

rs 

To study the secret 

behind successful 

women entrepreneurs. 

Rejection is the primary motive 

for becoming an entrepreneur. 

Networking, business education, 

and training helped them reach 

heights. 

Reavley & 

Lituchy, (2008). 

[28] 

10 Relationshi

p between 

Education, 

Training, 

and 

Performanc

e of Women 

Entreprene

urs (WEs) 

To study the influence 

of training and 

education on the 

performance of women 

entrepreneurs. 

Appropriate education provides 

innovative ideas. Training 

facilities for the WEs are very 

few. 

Bhardwaj, (2014). 

[29] 

11 Motives 

behind 

start-ups 

To find the motive 

behind the new venture 

was analyzed. 

The study revealed that there 

were 43 motive factors. The top 

eight are Independence, Escape, 

Achievement and Family 

support, Opportunity, 

Recognition, Money, and 

Flexibility. 

Lall & 

Sahai, S. (2010). 

[30] 

12 Constraints 

faced by 

WEs 

The study focused on 

constraints that hinder 

the performance of 

women entrepreneurs. 

Gender discrimination, difficulty 

in raising capital, work-family 

conflict, unstable business, lack 

of infrastructure, training, and 

education, economic and 

political environment, and 

personality differences. 

Panda, (2018). 

[31] 

13 Theory, 

practice, 

and the 

process of 

entrepreneu

rship 

The researcher tried to 

understand the 

education system's role 

in developing 

entrepreneurial 

activities in the 

economy. 

Faculty members are the main 

pillars of society. Business 

schools with the leadership of 

such faculties must offer 

entrepreneurship programs and 

courses so that more youths can 

take charge of such innovations. 

Kuratko, (2011). 

[32] 

14 Achieveme

nt, 

Motivation, 

and 

Entreprene

ur 

To find the association 

between motivation and 

achievement. 

A study found that there is a 

positive relationship between 

motivation and achievements.  

Bradley, (1990). 

[33] 

15 Entreprene

urship as 

firm 

behavior  

To analyze the 

performance of small 

and large-scale 

industries. 

The performance of large-scale 

industries is different from small-

scale industries run by WEs. 

Covin, & Slevin, 

(1991).[34] 

16 Intellectual 

and 

cognitive 

aspects of 

women 

entrepreneu

rs 

To find the factor that 

influences women 

entrepreneurs' 

intellectual and mental 

behavior.  

Around 1765, Indian women 

from Global Entrepreneurship 

were monitored and concluded 

that only owning and managing a 

firm positively impacted.  

Arafat et al., 

(2020). [35] 
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17 Work-life 

balance 

The work-life balance 

of WEs is studied. 

Presently many organizations are 

taking various initiatives to 

benefit individuals, families, and 

organizations; in the end, it 

achieves work-life balance for 

women employees. 

 

Noronha & 

Aithal, (2019). 

[36] 

18 Challenges 

of WEs 

The factors that hinder 

the performance of 

women entrepreneurs 

are studied. 

The significant problems women 

face are finance, Male 

domination, technology 

governance, structure 

development, lack of education, 

low hazard-bearing potential, 

social recognition, religion, and 

marketing. 

Yoganandan et al., 

(2020). [37] 

19 Perception 

of WEs 

To study women 

entrepreneurs' behavior 

and perception towards 

modern and traditional 

business. 

There is a difference between 

perceptions among women from 

traditional and modern 

businesses. 

Rolanda, (2006). 

[38] 

20 Policies and 

Schemes 

for WEs. 

To analyze the various 

schemes offered by the 

government for WEs. 

Prime Minister’s Rozgar Yojana,  

Bharatiya Mahila Bank Business 

loan, Annapurna Scheme, Stree 

Shakthi package, Mahila Vikas 

Yojana scheme, Udyogini 

scheme, Cent Kalyani Scheme, 

Mahila Udayam Nidhi Scheme, 

Mudra Nidhi, Trade-related 

entrepreneurship assistance and 

development such, etc.  

Rao, (2021). [39] 

21 WEs in E-

commerce  

To study and analyze 

the success factor of 

Nykaa E-Commerce 

company. 

Nykaa, led by Falguni Nayar, is 

an E-commerce retailing 

company leading the top position 

in India in the beauty sector. 

Being a lady has grabbed an 

opportunity in e-commerce and 

contributed to the country's 

growth. She is a role model for 

young WEs. 

Suchitra, & Pai, 

(2021). [40] 

22 Patterns and 

regularities 

in the WE 

behavior. 

To study the factors that 

influence the behavior 

of WEs. 

Three factors, motivation, start-

up capital, and capacity, are 

analyzed. 

Anu et al., (2019). 

[41] 

23 WEs in the 

beauty 

parlor 

To study the issues and 

challenges of women 

entrepreneurs in the 

beauty sector. 

Many women have started 

ventures in the beauty sector to 

fulfill the family's financial 

needs. Less aware of the 

government facilities available to 

start up the business. Most of 

them used borrowed money to 

start the venture. Risk-taking 

capacity is much lower among 

women in consideration to men. 

Suchitra & Pai., 

(2021). [42] 
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24 Work-life 

balance of 

WEs. 

To study the work-life 

balance of women 

entrepreneurs. 

To gain more flexibility and 

control over work, women start 

their ventures. They find it 

challenging to balance their work 

and life, but family support is the 

central help to overcome such 

problems. 

Agarwal & Lenka, 

(2015). [43] 

25 The 

paradigm 

shift in 

women’s 

roles 

To study the changes in 

the role played by 

women according to the 

changes in the 

economy. 

The role of women shifted from 

job seekers to job givers by 

converting 3P’s of pickle, 

powder, and pappad to 3E’s. 

They are Engineering, 

electronics, and energy. 

Sebastian, (2015). 

[44] 

26 Women and 

time 

managemen

t 

To study the time 

conflict management of 

women. 

Women play multiple roles as 

housekeepers and breadwinners. 

She knows how to manage time 

more effectively than men. 

Vinay & Singh, 

(2015). [45] 

27 Women 

empowerm

ent 

To study women 

empowerment through 

NGOs. 

They revealed that understanding 

is limited to granting women a 

voice and gender mainstreaming, 

reflecting NGOs' ability to serve 

women's advancement and 

sustainable development.  

Hakim et al., 

(2022). [46] 

28 Institutions 

and WEs 

To reveal the 

contribution of 

institutions to the 

success of WEs. 

According to the findings, 

women's entrepreneurial self-

efficacy and ethical decision-

making highly influence both 

institutions and considerably 

impact women's entrepreneurial 

success. 

Saleem, et al.,  

(2022). [47] 

29 Developme

nt of WEs 

To study the influence 

of entrepreneurial 

schemes and programs 

on WEs. 

Government and non-

governmental programs will 

significantly influence not only 

the national economy but also the 

socio-cultural and economic 

development and growth of 

female entrepreneurs. 

Afsar & Rahman, 

(2022). [48] 

30 WEs in 

digital 

marketing 

To evaluate how digital 

marketing helped the 

WEs spread their 

business worldwide. 

Digital marketing enhances the 

opportunity for WEs to expand 

their business worldwide. 

Srividhya, & 

Paramasivam, 

(2022). [49] 

31 WEs and 

Microfinan

ce 

To find the influence of 

microfinance on the 

development of 

entrepreneurship 

activities among 

women. 

According to the study, 

microfinance positively 

influences fostering women's 

entrepreneurship. Microfinance 

can improve women's economic 

security, leading to more female 

entrepreneurship. 

Akula, & Singh, 

(2022). [50] 

32 Determinan

ts of WEs 

To understand the 

motivating factors of 

WEs. 

The study discovers a link 

between women entrepreneurs' 

human capital and business 

performance. There was no 

discernible association between 

social capital and company 

Welsh et al., 

(2018). [51] 
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performance or between 

women's gender-related personal 

difficulties and firm 

performance. 

33 Success 

factors of 

WEs 

To analyze the factors 

that contribute to the 

WEs success. 

The findings indicate that family 

support, social links, and 

personal drive all have a 

favorable and significant impact 

on the success of WEs in small 

businesses. The poll results 

show that women entrepreneurs 

face challenges when starting a 

firm. 

Alam et al., 

(2011). [52] 

 

34 Promoting 

Women’s 

Empowerm

ent 

To find the issues and 

challenges faced by 

women entrepreneurs. 

Compared to equivalent males, 

women who own subsistence-

level businesses confront other 

societal limitations, explaining 

disparities in the results of 

various loans, subsidies, and 

training initiatives that favor 

men. 

The good news is that many extra 

barriers women confront may be 

overcome by making simple, 

low-cost program design 

changes that reduce familial and 

societal pressures. 

Buvinic, & 

Nichols, (2016). 

[53] 

35 Role 

models and 

WEs 

To know the success 

factor of WEs. 

Women engaged in 

"individualized entrepreneurial 

femininity" predominates. 

Byrne et al., 

(2019). [54]  

36 Challenges 

faced by 

WEs 

To analyze the 

challenges faced by the 

WEs. 

Lack of education and training, 

access to funding, gender 

discrimination, unfavorable 

attitudes, and insufficient 

resources are hurdles to women 

entrepreneurs. 

Chinomona & 

Maziriri, (2015). 

[55] 

37 Women 

empowerm

ent 

To analyze Women 

empowerment. 

The findings demonstrated a 

significant improvement in the 

overall position of women in the 

household. Most respondents 

had an empowerment index score 

in the medium to high range for 

indicating "degree of mobility." 

Shingla & Singh, 

(2015). [56] 

38 Self-help 

groups 

(SHG)-

Rural WEs 

To study the role of 

SHG on the success of 

rural women 

entrepreneurs. 

Through business initiatives, 

Self-Help Groups have been 

effective in empowering rural 

women. Rural women's income, 

expenditure, and saving habits 

have increased. SHGs have a 

significant influence on the 

social and economic lives of 

rural women. 

Sharma & Varma, 

(2008). [57] 
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39 Holistic 

developme

nt of 

women 

through 

entrepreneu

rship 

To study 

entrepreneurship on 

women empowerment. 

Women's empowerment 

promotes growth. Women have 

an incredible potential to work 

hard and produce unique ideas to 

build a healthy opacity. Women's 

economic participation is part of 

the answer to the financial and 

economic crises. 

Khan et al., 

(2016). [58] 

40 Role of 

WEs 

To study the 

contribution of women 

entrepreneurs to 

economic development. 

Women have the potential and 

determination to establish, 

maintain, and supervise their 

entire system. Appropriate 

support and encouragement from 

society, family, and government 

can help these women 

entrepreneurs become a part of 

the mainstream national 

economy and contribute to 

India's economic progress. 

Singh, (2014). 

[59] 

41 Constraints 

faced by 

WEs 

The study addressed 

various constraints 

faced by women 

entrepreneurs. 

Women entrepreneurs face 

tremendous challenges due to 

lack of financial independence, 

direct ownership of property, 

financial institution carelessness, 

lack of self-confidence, and lack 

of specialized education. 

Kumar, (2015). 

[60] 

42 Women 

entrepreneu

rs in NGOs 

The study focused on 

how NGOs play a role 

in women's 

entrepreneurship 

development. 

Non-profit enterprises benefit 

significantly from supporting 

social issues. Previous work 

experience, beliefs, culture, 

social status, education, and 

family history play a role. 

Handy, Kassam, 

& Renade, (2002). 

[61] 

43 Social-

cultural and 

economic 

impact on 

WEs 

The impact of socio-

cultural and economic 

factors on women 

entrepreneurs is 

analyzed. 

The main concern to explore is 

how to improve the situation of 

female entrepreneurs 

significantly. Specific 

managerial organizations 

provide women with the 

necessary training to flourish in 

entrepreneurship. They should 

be encouraged and monetarily 

supported, as well as socially 

supported by families, society, 

and the government. 

Shastri & Sinha, 

(2010).[62] 

44 Attributes 

of 

successful 

WEs 

The study analyzed 

various attributes that 

help women 

entrepreneurs in 

running their ventures. 

Support from the family, new 

market ideas, new government 

schemes, new cells of financial 

institutions, and the family 

business environment are some 

factors that helped the WEs 

succeed in the business. 

Kumar & Singh, 

(2012). [63] 

45 Challenges 

and 

The study is to analyze 

the problems and 

Women have transitioned from 

cooking, handicrafts, and 

traditional cottage industries to 

Guar et al., 

(2018). [64] 

http://www.srinivaspublication.com/


International Journal of Management, Technology, and Social 

Sciences (IJMTS), ISSN: 2581-6012, Vol. 7, No. 2, November 2022 
SRINIVAS 

PUBLICATION 

Suchitra, et al. (2022); www.srinivaspublication.com 

 

PAGE 558 

 

 

opportuniti

es for WEs 

prospects of women 

entrepreneurs. 

non-traditional higher levels of 

activity as education and 

awareness have increased. 

46 WEs in 

Micro, 

Small, and 

Medium 

Enterprises 

To study the problems 

faced by Micro, Small, 

and Medium 

enterprises. 

The success of women depends 

on schemes offered by micro, 

small and medium enterprises. 

Singh & Manisha, 

(2013). [65] 

47 Village 

approach to 

WEs 

Study how the village as 

a concept played a role 

in entrepreneurial 

activities. 

Women's participation in energy 

technologies can aid in the shift 

to renewable energy. 

Mininni, (2022). 

[66] 

48 Social 

entrepreneu

rship for 

women 

empowerm

ent  

To study the role of 

social entrepreneurship 

on women 

empowerment. 

Leadership skill is the primary 

motivating factor. 

Kumari, & 

Eguruze, (2022). 

[67] 

49 Women in 

tech 

entrepreneu

rship 

To evaluate the impact 

of technology on 

entrepreneurship. 

Technology allows women to 

broaden their social networks by 

generating new chances for 

enterprises.  

Fadhilah et al., 

(2022). [68] 

50 Financial 

performanc

e of the 

women-

owned 

businesses 

To study the financial 

position of the WEs. 

Successful venture-Women 

entrepreneurs 

Sharma & Sah, 

(2022). [69] 

51 Impact of 

the 

MUDRA 

scheme on 

WEs 

To analyze the 

effectiveness of the 

MUDRA scheme on 

WEs. 

The findings indicate that 

microcredit under Mudra Yojana 

fosters female entrepreneurship.  

Agarwala et al., 

(2022). [70] 

52 Performanc

e of Women 

Artisans 

To study the 

performance of women 

artisans. 

Adequate support from different 

authorities helps artisans.  

Tripathi, et al., 

(2022). [71] 

53 Motivators 

of WEs 

To know the main 

motive of women 

entrepreneurs  

Non-monetary benefits influence 

the happiness of women 

entrepreneurs. 

Yadav & Kumar, 

(2022). [72] 

54 Female 

entrepreneu

rship 

The study is to analyze 

issues related to WEs. 

It is an issue of reducing any 

prejudice and promoting the 

talent where women are lacking. 

Pospisil & 

Zavodna, (2022). 

[73] 

55 Women 

leadership 

To study the leadership 

qualities of women 

entrepreneurs  

With guidance and assistance, 

individuals display exceptional 

leadership abilities. 

Bhaskar & 

Kaushik, (2022). 

[74] 

56 Microfinan

ce to WEs 

To study the 

microfinance influence 

on WEs. 

Microloans and micro-savings 

accounts can help relieve poverty 

in rural regions. 

 

Khan, et al., 

(2022). [75] 

57 Gender 

inequality 

in 

Entreprene

urship 

To study the impact of 

inequality between men 

and women in 

entrepreneurship. 

Inequality between men and 

women is a barrier to inclusive 

progress. 

Yadav et al., 

(2022). [76] 
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58 WEs in 

Halal 

Tourism 

To study the problems 

faced by WEs engaged 

in tourism. 

Lack of finance and less 

knowledge about government 

schemes.  

Bachri, et al., 

(2022). [77] 

59 Training of 

WEs 

To study the role of 

WEs. 

Feminist pedagogy is the criteria 

for providing entrepreneurial 

training. 

Vivakaran & 

Maraimalai, 

(2017). [78] 

60 WEs in 

developing 

nations 

To evaluate 

entrepreneurship 

activities in developing 

nations. 

Capacity development and 

independence bring 

empowerment. 

Shah & Saurabh, 

(2015). [79] 

61 WEs in 

India 

To study the position of 

women entrepreneurs in 

India. 

Many social indices, such as 

health, education, and economic 

possibilities, show that Indian 

women are falling behind. 

Joshi, (2014). [80] 

62 Motivating 

factors  

To list out the 

motivating factors of 

WES. 

Government programs, 

incentives, and subsidies have 

encouraged and supported 

female entrepreneurs. With a 

fundamental background, most 

women came from a family 

company and were generally 

married to business families. 

Anand & 

Panchanatham, 

(2011). [81] 

63 WEs of 

Gujarat 

The work-life balance 

of WEs is studied. 

Women are capable of 

developing, sustaining, and 

succeeding in business. Women 

become excellent entrepreneurs 

and like to do so because they 

can maintain a work-life balance. 

Shastri & Rao, 

(2014). [82] 

64 WEs in 

aquaculture 

The study focused on 

business opportunities 

available to WEs in 

aquaculture. 

Women with a higher degree or 

family business connections had 

solid entrepreneurial abilities, 

often with family backing, and 

were capable of managing 

complicated aquaculture tasks. 

Shanthi et al., 

(2012). [83] 

65 WEs 

Challenges 

and 

Opportuniti

es 

To study the various 

challenges and 

opportunities of WEs. 

Women have fewer business 

opportunities, which contributes 

to their failures. 

Rajvanshi, (2017). 

[84] 

66 Women in 

start-up 

What factors will help 

the women to start their 

new venture? Is 

answered. 

Thinking beyond the box, 

education, Risk bearing capacity, 

need for success, government 

assistance, opportunity, and 

knowledge of technology assist 

female entrepreneurs. 

Manshani & 

Dubey, (2017). 

[85] 

67 Feminist 

and social 

media 

The influence of social 

media on the 

development of women 

is studied. 

Facebook was a virtual learning 

system to reach out to socially 

backward women. 

VivaKaran & 

Maraimala, 

(2017). 

[ 86] 

68 WEs in 

developing 

nations 

The study focuses on 

how the development of 

WE alleviated poverty 

in South Asia. 

Increased developing countries, 

Institutional 

support, infrastructure, the 

number of trainer-motivators, 

opportunities, counseling, and 

Shah & Saurabh, 

(2015). [87] 
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training motivated many women 

to start their ventures so that their 

standard of living has increased. 

There are many programs 

required to alleviate poverty 

through women empowerment. 

69 Work-life 

balance of 

WEs 

The study reveals the 

main challenges faced 

by women in balancing 

work and life. 

Women entrepreneurs operating 

small-size enterprises have two 

significant challenges: socio-

personal difficulties and 

relationship management. 

Pareek & 

Bagrecha, (2017). 

[88] 

70 Entreprene

urs success 

The study of the success 

secrets of WEs. 

Achievement independence and 

economic drive were essential in 

establishing female 

entrepreneurs' businesses. 

Hossain et al., 

(2021). [89] 

71 WEs 

motivation 

and 

challenges 

Issues and challenges of 

WEs are studied. 

Without physical and mental 

health, Indian women 

entrepreneurs find it impossible 

to stay in business after a certain 

age. 

Joshi, (2014). [90] 

72 Digital 

start-ups 

and WEs 

To study the impact of 

the upgradation of 

technology on start-ups. 

In the internet business world, 

the notion of "Minimum 

Investment, Maximum Profit" 

assists female entrepreneurs in 

forging their identity in the 

digital start-up environment. 

Pai, (2018). [91] 

73 Problems 

and 

prospects of 

WEs 

To know the issues and 

opportunities of WEs. 

Finance, shortage of raw 

materials, cut-throat 

competition, and high cost of 

production are the major issues. 

Pirakatheeswari, 

(2015). [92] 

74 Women  To understand the 

social perception of 

WEs. 

The fundamental reason for the 

delayed development of women 

entrepreneurs in India is the 

perceptual barrier of men toward 

women and, more crucially, 

women toward women. 

Arora, (2014). 

[93] 

75 Strategies 

of WEs 

The researcher 

evaluated the strategies 

used by WEs to run 

their business 

successfully. 

Strategies followed by developed 

region WEs are different from 

the underdeveloped areas WEs. 

Singh & Saxena, 

(2000). [94] 

76 Problems in 

rural WEs 

Issues and challenges 

faced by rural WEs are 

studied. 

Lack of interaction, training, 

problems associated with 

intermediaries, cultural issues, 

societal problems, legal 

formalities, etc.  

Shyamala, (2016). 

[95] 

77 Role of 

RUDSETI 

in the  

developme

nt of WEs 

The part of RUDSETI 

on the development of 

confidence among WEs 

is studied. 

When trainees leave the 

RUDSETI, their confidence and 

drive are so great.  

Shrigowri, (2021). 

[96] 

78 Women 

entrepreneu

rship 

To issues and 

challenges of WEs are 

analyzed. 

Effective induction programs, 

concessional financing, project 

preparation support, prompt 

Parab, (2014). 

[97] 
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developme

nt 

delivery of funds, and other 

incentives might encourage 

younger women to become 

entrepreneurs. 

79 Women 

entrepreneu

rship 

The study evaluated 

various factors that 

motivate WEs. 

Women require encouragement 

and support from family 

members, the government, 

society, male co-workers, and 

others, as well as appropriate aid 

from various groups. 

Chennakrishnan, 

(2019). [98] 

80 Socio-

economic 

conditions 

of WEs 

To study the socio-

economic background 

of the WEs. 

The impediments to women's 

entrepreneurship include lack of 

confidence owing to social and 

cultural barriers, market-oriented 

hazards, lack of understanding of 

business administration, lack of 

information about potential 

sources of financial aid, and lack 

of exposure to training programs. 

Sunanda & Naik, 

(2016). [99] 

81 Need and 

constraints 

of WEs 

The need and 

challenges faced by the 

WEs are studied. 

The progress in fostering 

entrepreneurship among young 

women will allow them to 

achieve socio-economic fairness 

and contribute to the nation's 

prosperity. 

Noronha et al., 

(2017). [100] 

82 WEs in 

rural areas 

To understand the type 

of business run by rural 

WEs. 

Women are actively interested in 

dairy farming, baking, industry, 

vegetable selling, tailoring, and 

garment manufacturing, among 

other things. Women starting 

businesses face barriers and 

challenges such as opportunity 

identification, exploitation, 

resource acquisition, low social 

standing, and access to capital. 

Kaddi & 

Kulkarni, (2014). 

[101] 

83 Women 

entrepreneu

rship 

Issues and challenges of 

WEs are analyzed. 

Several potential areas of 

strength to counteract 

vulnerabilities and dangers. 

Kurinji & 

Magesh, (2016). 

[102] 

84 Trends in 

women’s 

entrepreneu

rship 

The study focused on 

the factors that 

influenced the WEs. 

Only when the family, society, 

government, and the public take 

responsibility for women's 

growth women's 

entrepreneurship will flourish. 

Sharma, (2018). 

[103] 

85 Women 

empowerm

ent through 

the self-

help groups 

SHG and its influence 

on Women 

empowerment are 

analyzed. 

Self-help groups play a 

significant role in developing 

women’s entrepreneurship in 

rural areas. 

Singh & 

Raghuvanshi, 

(2012). [104] 

86 WEs in 

manufacturi

ng 

industries 

To address the 

problems faced by the 

WEs in the 

manufacturing sector. 

Lack of information and gender 

discrimination are the major 

issues women entrepreneurs face 

in the manufacturing industry. 

Singh,  

(2013).[105] 
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87 Work-life 

balance of 

WEs 

The study of the work-

life balance of WEs. 

Work-life balance varies 

depending on the stages of life.  

Noronha & 

Aithal, (2019). 

[106] 

88 Work-life 

balance 

How does work-life 

balance influence the 

efficiency of the WEs? 

Employees and employers both 

give importance to balancing 

work and life so that it increases 

the efficiency of the worker and 

helps to achieve organizational 

objectives. 

Noronha & 

Aithal, (2017). 

[107] 

89 ABCD 

analysis 

The paper focuses on 

the importance and 

development of ABCD 

framework for business. 

ABCD analysis provides an 

accurate output of the research 

proposal 

Aithal 

(2016).[108] 

5. NEW RELATED ISSUES :  

Finance is a significant problem for the WEs. Women have prioritized their families. Regarding the 

home front, they do multitask and excel at everything. One of the primary obstacles women confront in 

India's start-up environment is limited access to professional networks. 

6. IDEAL SOLUTION AND PRESENT STATUS :  

Start-up India is encouraging women’s entrepreneurship in India through initiatives, programs, the 

building of supportive networks and communities, and the activation of partnerships among varied 

players in the start-up ecosystem. Although India has over 100 unicorn companies, many female 

entrepreneurs are still battling to find the necessary structure and support system to build and sustain 

their enterprises. Our cultural prejudices permeate the business sector, creating unfavorable 

development circumstances for female entrepreneurs. 

7. RESEARCH GAP : 

According to the assessment, the government and non-governmental organizations have launched 

several steps to empower women and different entrepreneurship and skill development programs. 

However, it is not reaching large. In this post-covid era, women entrepreneurs encounter various 

challenges and problems. The digitalization era has opened up the opportunity for women to expand 

their businesses globally. Karnataka is the first state in India to start an industrial park specially 

dedicated to women. The contribution of Coastal Karnataka in the form of education and banking is 

incredible. Industrialization in the area of Coastal Karnataka has increased the people’s standard of 

living. Even women entrepreneurs are given excellent facilities through District Industries programs, 

financial institution schemes, and Self-Help group initiatives. But the issues and challenges faced by 

the Coastal Karnataka Women entrepreneurs are not addressed seriously. There is no detailed study on 

the women entrepreneurs operating in Coastal Karnataka. From a personal visit to an industrial area in 

Dakshina Kannada, Most of the businesses are registered under women but managed by men. Some 

units are already sick. To find the reason behind this and to address the issues related to women 

entrepreneurs, “The issues and challenges of women entrepreneurs in Coastal Karnataka” are proposed. 

Even there is a considerable change in the operation and management of business due to digitalization, 

GST implementation, and Post Covid’s impact on business. 

8. RESEARCH AGENDAS : 

(1) What is the socio-economic background of female entrepreneurs, and what are the motivating 

factors that drive them to start their businesses? 

(2) What is the level of assistance obtained from family members, financial institutions, the 

government, and other organizations? 

(3) What challenges and issues do female entrepreneurs face in setting up the business, and it's 

continuous? 

(4) How well do female entrepreneurs manage domestic responsibilities and entrepreneurial roles? 

(5) What are the government's initiatives for developing women's entrepreneurship? 

(6) What is the perception and behavior of women entrepreneurs toward government schemes? 
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(7) What are Digitalization, GST implementation, and Post-Covid's impact on the business? 

9. ANALYSIS OF RESEARCH AGENDAS : 

The most significant step is implementing a training program on start-ups at the educational levels, 

which implies that business schools must provide courses on entrepreneurial abilities. There must be a 

collaboration between industry and academia. Men and women must be treated equally at home, not 

just before or even after marriage. As a result, women will undoubtedly take the initiative to establish 

their businesses. 

10. RESEARCH TOPIC : 

Issues and Challenges of Women Entrepreneurs: A Study in Coastal Karnataka. 

11. ABCD ANALYSIS OF ISSUES AND CHALLENGES OF WOMEN ENTREPRENEURS: A 

STUDY IN COASTAL KARNATAKA : 

Advantages, Benefits, Constraints, and Disadvantages (ABCD) analyses to aid in swiftly evaluating the 

study's findings. ABCD studies are performed to comprehend and assess the utility of a business model 

proposed by Aithal, P.S. et al., (2015) [109]. The researcher will employ the target group technique, 

which is a qualitative data-collecting instrument used to identify numerous variables that contribute to 

the ABCD system's four components. This section contains ABCD assessments of women 

entrepreneurs in coastal Karnataka [110-115]. 

 

Table 2: ABCD analyses of women entrepreneurship in Coastal Karnataka. 

Constructs Features 

Advantages 1) This study will offer new knowledge to the literature by investigating numerous 

elements that encourage WEs to establish and grow their businesses while also 

trying to address multiple challenges women entrepreneurs confront. 

 2) There is a lot of scope and schemes that boost women’s n entrepreneurship in 

the country. 

 3) Digitalizationation has brought a good number of opportunities to new start-ups. 

Benefits 1) This will assist the government and non-governmental organizations in 

understanding women entrepreneurs' concerns and obstacles, allowing them to 

develop new initiatives to address such issues. 

 2) With the help of family members and government support, women shifted from 

the role of employees to employers. 

Constraints 1)This study solely looks at women entrepreneurs in the organized sector. 

 2) As a result, the generalization of studies is impossible. 

 3) Compared to men, women are risk averse. Raising funds, technological 

updation, and marketing skills are lacking in women compared to male 

entrepreneurs. 

Disadvantages 1) This study entails interviewing women entrepreneurs individually and in 

different locations. It is time-demanding. 

 2) There is a chance of ingenuity in data gathering as respondents may feel insecure 

in sharing data. 

 3) Establishing a business is more accessible than continuing the company as there 

are so many challenges from the social, political, and natural environment.  

12. LIMITATIONS : 

This research was only on women entrepreneurs in Coastal Karnataka. Because the survey solely 

included women entrepreneurs within the organized sector, generalizations about their concerns and 

obstacles may be incorrect. There will be respondents’ prejudices and biases. The changing scenario in 

the new regular post-COVID times may impact the study's conclusions since the obstacles connected 

with COVID at an individual, sector, and organizational level may differ in response to the various 

questions. 

  

http://www.srinivaspublication.com/


International Journal of Management, Technology, and Social 

Sciences (IJMTS), ISSN: 2581-6012, Vol. 7, No. 2, November 2022 
SRINIVAS 

PUBLICATION 

Suchitra, et al. (2022); www.srinivaspublication.com 

 

PAGE 564 

 

 

13. SUGGESTIONS : 

1. All developmental programs must consider women as a target group and provide better 

education facilities and training programs on managerial skills. 

2. Must train women with vocational skills to understand the manufacturing process and 

production management.  

3. Must provide the skill-based program at the industrial and institutional level. 

4. Government must assist with marketing and sales activities. 

5. Government and financial institutions must provide financing facilities like seed financing, 

bridge financing, and short-term and long-term finance with little documentation and easy 

process. 

6. Support from the family members must be financially and emotionally to handle her role 

effectively. 

7. Non-Governmental Organisations and District Industrial Centers must conduct training and 

motivational programs for Women entrepreneurs to update their businesses and run the industry 

for the long run. 

8. There is a need to provide more and more awareness programs on schemes and facilities 

available to women entrepreneurs. 

9. The concept of entrepreneurial study and skills must be given at the college level so that many 

youths can take up this field. 

10. There must be a tie-up between educational institutions and industries so that many will benefit 

and be aware of starting their own business. 

14. CONCLUSION : 

Entrepreneurship has become a full-fledged career, and female entrepreneurship is even more recent. 

There are many studies on entrepreneurship, but very few on women entrepreneurs. A lot of research 

on men's entrepreneurial qualities and motivation, but there is relatively little data on women 

entrepreneurs. Evaluating how far the same motivational theories and socio-economic issues apply to 

women is necessary. 

In summary, the above-listed research focuses on different facets of women entrepreneurs. There is no 

complete study on elements of female entrepreneurs. As a result, we might say they are incomplete in 

some sense. The current study fills such gaps. This research will look at how women entrepreneurs are 

developing in coastal Karnataka. 

REFERENCES : 

[1] Murumkar, & Anjali Vasantrao. (2015). A study on women entrepreneurship challenges and 

prospects with special reference to Sangli District.Tilak Maharashtra Vidyapeeth. Retrieved from 

http://hdl.handle.net/10603/110688 accessed on 12/3/2022. 

[2] Poornima M. Charantimath. (2014). Entrepreneurship Development and Small Business 

Enterprises. 43-68. Pearson Publication Google Scholar  

[3]   Timmons, Jeffrey A. and Stephen Spinelli, Jr (2009). New Venture Creation: Entrepreneurship for 

the 21st Century. 5-6. The McGraw-Hill Publication.  Google Scholar  

[4] McClelland D.C. (1965). Toward a Theory of Motive Acquisition. American Psychologist, 20(5), 

321-333. Google Scholar 

[5] Saini, J.S. and Rathore, B. S. (2001). Entrepreneurship Theory and Practice. 16-31.Wheeler 

Publishing. Google Scholar  

[6] Donald F.Kuratko and T.V.Rao (2016). Entrepreneurship: A South –Asian Perspective. 11-33. 

Cengage Learning. Google Scholar 

[7]    Rajeev Roy (2010). Entrepreneurship. 5-21. New York: Oxford University Pres. Google Scholar 

[8]   Raj Shakar (2012). Entrepreneurship Theory and Practice. 562-569. Vijay Nicole Imprints Private 

Limited. Google Schlar 

http://www.srinivaspublication.com/
http://hdl.handle.net/10603/110688
https://books.google.com/books?hl=en&lr=&id=iIEUWEs8awAC&oi=fnd&pg=PP9&dq=%5D+Poornima+M.+Charantimath.+(2014).+Entrepreneurship+Development+and+Small+Business+Enterprises.+43-68.+Pearson+Publication&ots=rqD7fA6Ofs&sig=NN0xz2ENxtG8VbdqUXRwlckH_s0
https://www.academia.edu/download/31162458/MBA-559-4.pdf
https://www.semanticscholar.org/paper/TOWARD-A-THEORY-OF-MOTIVE-ACQUISITION.-Mcclelland/5c0b6494564e4487eef171c4b8282fc91fffdeec
https://www.semanticscholar.org/paper/TOWARD-A-THEORY-OF-MOTIVE-ACQUISITION.-Mcclelland/5c0b6494564e4487eef171c4b8282fc91fffdeec
http://libnet.vidyasagar.ac.in/cgi-bin/koha/opac-detail.pl?biblionumber=11990
https://books.google.co.in/books?id=or6wzgEACAAJ&dq=Entrepreneurship:+A+South+%E2%80%93Asian+Perspective.+Cengage+Learning&hl=en&newbks=1&newbks_redir=1&sa=X&ved=2ahUKEwj_0Juk6NT5AhUOldgFHdX6CvYQ6AF6BAgEEAE
https://global.oup.com/academic/product/entrepreneurship-9780198072638
https://www.google.com/search?q=Raj+Shakar+(2012).+Entrepreneurship+Theory+and+Practice.+Vijay+Nicole+Imprints+Private+Limited&sa=X&ved=2ahUKEwjfyO-AitX5AhUHwTgGHU0fCzUQy8gGegQIDBAB


International Journal of Management, Technology, and Social 

Sciences (IJMTS), ISSN: 2581-6012, Vol. 7, No. 2, November 2022 
SRINIVAS 

PUBLICATION 

Suchitra, et al. (2022); www.srinivaspublication.com 

 

PAGE 565 

 

 

[9] Vasant Desai (2017). The Dynamics of Entrepreneurial Development and Management. 72-83. 

Himalaya Publishing House. Google Scholar 

[10] Nancy Bertaux & Elanie Crable (2007). Learning about women, economic development, 

entrepreneurship and the environment in India: A case study. Journal of Developmental 

Entrepreneurship, 12(4), 467-478. Google Scholar 

[11] Michael H. Morris, Nola N. Miyasaki, Craig E. Watters, & Susan M. Coombes (2006). The 

Dilemma of Growth: Understanding Venture Size   Choices of Women Entrepreneurs. Journal 

of Small Business Management, 44(2), 221-244. Google Scholar 

[12] Radhika, G. (2013). A study of women entrepreneurs in Madurai district. Madurai Kamraj 

University. Retrieved from http://hdl.handle.net/10603/132664 accessed on 12/3/2022. 

[13] Assefa, F. A. M. S. (2019). Determinants of Women Entrepreneurs’ Performance in Ethiopia 

(Evidence from Hawassa City Administration). European Journal of Business and Management, 

11(22), 18-30. Google Scholar   

[14]   Noor, S., Isa, F., & Nor, L. (2021). Women Empowerment through Women Entrepreneurship: A 

Comparison between Women Entrepreneurs Fulltime Housewife in Pakistan. Iranian Journal of 

Management Studies, 14(2), 347-363. Google Scholar    

[15] Markman, G.D. (2007). Entrepreneurs’ competencies. The Psychology of Entrepreneurship, 1(1), 

67-92. Google scholar 

[16] Beriso,B. S. (2021).Determinants of economic achievement for women entrepreneurs in Ethiopia 

journal of innovation and entrepreneurship, 10(1), 1-14. Google Scholar   

[17] Afshan, G., Shahid, S., & Tunio, M. N. (2021). Learning experiences of women entrepreneurs 

amidst COVID-19. International Journal of  Gender and Entrepreneurship, 13(2), 162-186. 

Google Scholar 

[18] Ge, T., Abbas, J., Ullah, R., Abbas, A., Sadiq, I., & Zhang, R. (2022). Women's Entrepreneurial 

Contribution to Family Income: Innovative Technologies Promote Females' Entrepreneurship 

Amid COVID-19 Crisis. Frontiers in Psychology, 13(1), 1-10. Google Scholar    

[19] Priyadarshini S. &  Rabiyathul Basariya. (2018).Women Entrepreneurs-Problems and Prospects in 

India, International Journal of Civil Engineering and Technology, 9(4), 96–102. Google 

Scholar 

[20] Bala Kalyan.,& Viswanatha Reddy, N. P(2018). A Case Study on    Promotional Efforts Supporting 

Women Entrepreneurs in India. SELP Journal of Social Science-A Blind Review & Refereed 

Quarterly Journal, 9 (39), 28-32. Google Scholar     

[21]   Kadaba, Mahesh K.M & Aithal, P. S. & K R S, Sharma (2022). Role of MUDRA in Promoting 

SMEs/MSE, MSMEs, and Allied Agriculture Sector in the Rural and Urban Area- to Achieve 5 

Trillion economy. International Journal of Management, Technology, and Social Sciences  

(IJMTS), 7(1), 373-389. Google Scholar   

[22]   Gopalesevam, G., Yoganandan, G., & Gopalselvam, G. (2018). A study on challenges of women 

entrepreneurs in India. International Journal of Research and Studies, 8(3), 491-500. Google 

Scholar 

[23] Abrar ul Haq, M., Victor, S., & Akram, F. (2021). Exploring the motives and success factors behind 

female entrepreneurs in India. Quality and Quantity, 55(3), 1105-1132. Google Scholar    

[24] Naser,K., Mohammed, W.R., & Nuseibeh, R. (2009). Factors that affect women entrepreneurs: 

Evidence from an emerging economy. International Journal of Organisational Analysis, 17(3), 

225-247. Google Scholar   

[25] Cardella, G. M., Hernández-Sánchez, B. R., & Sánchez-García, J. C. (2020). Women 

Entrepreneurship: A Systematic Review to Outline the Boundaries of Scientific Literature. 

Frontiers in Psychology, 11(7), 1–18.  Google Scholar   

http://www.srinivaspublication.com/
https://books.google.co.in/books?id=uku7_KYpUVwC&dq=Vasant+Desai+(2017).+The+Dynamics+of+Entrepreneurial+Development+and+Management.+Himalaya+Publishing+House&hl=en&newbks=1&newbks_redir=1&sa=X&ved=2ahUKEwjmjoicitX5AhVA4TgGHcyxCFkQ6AF6BAgDEAI
https://ideas.repec.org/a/wsi/jdexxx/v12y2007i04ns1084946707000757.html
https://onlinelibrary.wiley.com/doi/10.1111/j.1540-627X.2006.00165.x
http://hdl.handle.net/10603/132664
https://core.ac.uk/download/pdf/234629069.pdf
https://ijms.ut.ac.ir/article_77719_0.html
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Markman%2C+G.D.+%282007%29.+Entrepreneurs%E2%80%99+competencies.+The+Psychology+of+Entrepreneurship%2C+1%281%29%2C+67-92.&btnG=
https://core.ac.uk/download/pdf/234629069.pdf
https://www.emerald.com/insight/content/doi/10.1108/IJGE-09-2020-0153/full/pdf?title=learning-experiences-of-women-entrepreneurs-amidst-covid-19
http://www.iaeme.com/ijciet/issues.asp?JType=IJCIET&VType=9&IType=4
http://www.iaeme.com/ijciet/issues.asp?JType=IJCIET&VType=9&IType=4
https://iaraindia.com/wp-content/uploads/2018/12/7-A-CASE-STUDY-ON-PROMOTIONAL-EFFORTS-SUPPORTING.pdf
https://ssrn.com/abstract=4137480
file:///D:/Ph.D/Gopalselvam,%20G.,%20Yoganandan,%20G.,%20&%20Gopalselvam,%20G.%20(2018).%20a%20Study%20on%20Challenges%20of%20Women%20Entrepreneurs%20in%20India.%208(3),%20491-500
file:///D:/Ph.D/Gopalselvam,%20G.,%20Yoganandan,%20G.,%20&%20Gopalselvam,%20G.%20(2018).%20a%20Study%20on%20Challenges%20of%20Women%20Entrepreneurs%20in%20India.%208(3),%20491-500
https://www.researchgate.net/publication/344451500_Exploring_the_Motives_and_Success_Factors_behind_Female_Entrepreneurs_in_India
https://www.proquest.com/scholarly-journals/factors-that-affect-women-entrepreneurs-evidence/docview/198605238/se-2
https://www.frontiersin.org/articles/10.3389/fpsyg.2020.01557/full


International Journal of Management, Technology, and Social 

Sciences (IJMTS), ISSN: 2581-6012, Vol. 7, No. 2, November 2022 
SRINIVAS 

PUBLICATION 

Suchitra, et al. (2022); www.srinivaspublication.com 

 

PAGE 566 

 

 

[26]  Swapnali R. Jadhav. (2018). Women as Entrepreneurs in India. International Journal of Recent 

Research in Commerce Economic and Management, 5(3), 1-8. Google Scholar 

[27]  Dhaliwal Amandeep.,& Sahay Arunaditya. (2021). Factors influencing the success of women 

entrepreneurs in Emerging Markets: A Study of women entrepreneurs. Journal of Asia 

Entrepreneurship and Sustainability, 26(2), 21-72. Google Scholar 

[28]  Reavley, M.A. & Lituchy, T.R. (2008). Successful Women Entrepreneurs: A Six-Country 

Analysis of Self-Reported Determinants of Success More Than Just Dollars and Cents. 

International Journal of Entrepreneurship and Small Business, 5(3), 272-296. Google Scholar   

[29]  Broto Bhardwaj,(2014). Impact of education and training on performance of women entrepreneurs. 

Journal of Entrepreneurship in Emerging Economies, 6(1), 38- 52. Google Scholar   

[30]  Pillania, R.K., Lall, M. & Sahai, S. (2010). Motives for starting business: Indian women 

entrepreneur’s perspectives. Int. J. Indian Culture and Business Management, 3(1), 48–67. 

Google Scholar  

[31]   Swati , (2018). Constraints faced by Women Entrepreneurs in Developing Countries:  review  and  

ranking. Gender  in  Management: An International Journal, 33(3), 1-18. Google Scholar    

[32]    Kuratko, D.F. (2011)   Entrepraneurship theory, process, and practice in the 21st century. Int. J. 

Entrepreneurship and Small Business, 13(1), 8–17. Google Scholar    

[33]    Bradley R.  Johnson. (1990). Toward a Multidimensional Model of Entrepreneurship: The Case 

of Achievement Motivation & the Entrepreneur. Entrepreneurship Theory and Practice (ETP), 

14(3), 39-45. Google Scholar   

[34]    Covin, J. G., & Slevin, D. P. (1991). A Conceptual Model of Entrepreneurship as Firm Behavior. 

Entrepreneurship Theory and Practice, 16(1), 7–26. Google Scholar  

[35]  Arafat, M.Y., Khan, A.M., Saleem, I., Khan, N.A. & Khan, M.M. (2020) ‘Intellectual and 

cognitive aspects of women entrepreneurs in India. Women’s J. Knowledge Management Studies, 

11(3), 278–297. Google Scholar   

[36]    Noronha, S., & Aithal, P. S. (2019). Work Life Balance and Glass Ceiling of Women Employees–

A Literature Review. Work Life Balance and Glass Ceiling of Women Employees–A Literature 

Review. Saudi Journal of Business and Management Studies, 4(5), 386-396. Google Scholar 

[37]    Yoganandan G., Gopalselvam G. (2018). A study on challenges of women entrepreneurs in India. 

International Journal of Innovative Research & Studies, 8(3), 491-500. Google Scholar  

[38]  Pollard,(2006). Women Entrepreneurs: How Important Are Their Perceptions? Academy of 

Entrepreneurship Journal, 12(1), 1-21.Google Scholar 

[39]   Subbarayudu, M. C., & Rao, C. S. (2021). Policies and Schemes For Women Entrepreneurs In 

India. International Journal of Research and  Analytical Reviews, 8(1), 213-225. Google 

Scholar 

[40]   Suchitra,& Ramesh Pai. (2021). NYKAA: A Comprehensive Analysis of a Leading Indian E-

Commerce Cosmetic Company. International   Journal of Case Studies in Business, IT and 

Education (IJCSBE), 5(2), 354–365. Google Scholar   

[41]   Anu Swetha Attur Mohan, D.Divya Prabha, &  V.B Mathipurani. (2019). A Study on Problems 

Faced By Women Entrepreneurs in India.    Cikitusi Journal for Multidisciplinary Research, 6(3), 

153-162. Google Scholar   

[42]   Suchitra, & Ramesh Pai. (2021).Women Entrepreneurship in beauty parlour services: A study in 

Dakshina Kannada District. International  Advanced Research Journal in Science, Engineering 

and Technology, 12(8), 35-39. Google Scholar   

[43]   Agarwal, & Lenka, U. (2015). Study on work-life balance of women entrepreneurs – Review and 

research agenda. Industrial and Commercial Training, 47(7), 356–362. Google Scholar   

http://www.srinivaspublication.com/
https://www.paperpublications.org/upload/book/Women%20as%20Entrepreneurs%20in%20India-1207.pdf
https://www.researchgate.net/publication/350787013_Factors_influencing_the_success_of_women_entrepreneurs_in_Emerging_Markets_A_Study_of_Indian_women_entrepreneurs
https://www.researchgate.net/publication/247833643_Successful_women_entrepreneurs_A_six-country_analysis_of_self-reported_determinants_of_success_more_than_just_dollars_and_cents
https://www.ingentaconnect.com/content/mcb/jeee/2014/00000006/00000001/art00003
https://ideas.repec.org/a/ids/ijicbm/v3y2010i1p48-67.html
https://www.researchgate.net/publication/324199138_Constraints_faced_by_women_entrepreneurs_in_developing_countries_review_and_ranking
https://www.researchgate.net/publication/264824050_Entrepreneurship_theory_process_and_practice_in_the_21st_century
https://journals.sagepub.com/doi/10.1177/104225879001400306
https://journals.sagepub.com/doi/10.1177/104225879101600102
https://www.inderscienceonline.com/doi/abs/10.1504/IJKMS.2020.109092
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3398459
http://ijirs.in/gallery/26.%20marc%20ijirs%20%20-%20d586.pdf
https://www.unapcict.org/sites/default/files/2019-01/884.%20I-06-002%20San%20Jose%20State%20Univ.%20Women%20Entrepreneurs_2006.pdf
https://vsu.ac.in/facultyportal/uploads/publications/30subbarayudu1article.pdf
https://vsu.ac.in/facultyportal/uploads/publications/30subbarayudu1article.pdf
https://srinivaspublication.com/journal/index.php/ijcsbe/article/view/1051
http://www.cikitusi.com/VOLUME-6-ISSUE-3-MARCH-2019/
https://iarjset.com/papers/women-entrepreneurship-in-beauty-parlour-services-a-study-in-dakshina-kannada-district/
https://www.emerald.com/insight/content/doi/10.1108/ICT-01-2015-0006/full/html


International Journal of Management, Technology, and Social 

Sciences (IJMTS), ISSN: 2581-6012, Vol. 7, No. 2, November 2022 
SRINIVAS 

PUBLICATION 

Suchitra, et al. (2022); www.srinivaspublication.com 

 

PAGE 567 

 

 

[44]   Sebastian, A. (2015). Women in joint liability groups: Do they take risks or innovate. In Unveiling 

women’s leadership. 44–52. Palgrave  Macmillan Publication. Google Scholar 

[45]   Vinay, D., & Singh, D.(2015). Status and scope of women entrepreneurship. Universal Journal 

of Management, 3(2), 43–51. Google Scholar   

[46]   Al Hakim, G., Bastian, B. L., Ng, P. Y., & Wood, B. P. (2022). Women’s Empowerment as an 

Outcome of NGO Projects: Is the Current Approach Sustainable? Administrative Sciences, 12(2), 

62-85. Google Scholar  

[47]  Saleem, F., Lodhi, S., & Asif, M. (2022). Institutions and Women Entrepreneurship: The 

Mediating Role of Women Entrepreneurial Self Efficacy and Ethical Decision Making. The 

Journal of Asian Finance, Economics and Business, 9(6), 33–44. Google Scholar   

[48]  Afsar, M., & Rahman, M. M. Women Entrepreneurship Development in Bangladesh: An 

Overview of Barriers and Challenges. An Academic Journal of EXIM Bank Agricultural 

University Bangladesh, 4(1), 83-89. Google Scholar 

[49] Srividhya, K.,& Paramasivam, D. J. (2022). A Study on Perception towards Women 

Entrepreneurship in Digital Marketing. Journal of Positive School Psychology, 1(1), 2810-2815. 

Google Scholar 

[50]   Akula, S. C., & Singh, P. (2022). Influence of Microfinance on Women Entrepreneurship: The 

mediating role of Women Economic Security  and moderating role of Previous Work 

Experience. Cuadernos de Economía, 45(127), 59-69. Google Scholar 

[51]  Welsh, H., Kaciak, E., & Shamah, R. (2018). Determinants of women entrepreneurs' firm 

performance in a hostile environment. Journal of Business Research, 88(1), 481-491. Google 

Scholar   

[52]  Alam, S. S., Jani, F. M., & Omar, N. A. (2011). An empirical study of success factors of women 

entrepreneurs in Southern Region in Malaysia. International Journal of Economics and Finance, 

3(2), 166–175. Google Scholar     

[53]  Buvinic, M.,&  Furst-Nichols, R. (2016). Promoting women’s economic empowerment: What 

works? The World Bank Research Observer, 31(1), 59–101. Google Scholar 

[54]  Byrne, J., Fattoum, S., Garcia, M. C. D. (2019). Role models and women entrepreneurs: 

Entrepreneurial superwoman has her say. Journal of Small Business Management, 57(1), 154–

184. Google Scholar    

[55]   Chinomona, E., & Maziriri, E. T. (2015). Women in action: Challenges facing women 

entrepreneurs in the Gauteng province of South Afri-ca. International Business & Economics 

Research Journal (IBER), 14(6), 835–850. Google Scholar    

[56] Shingla, P., & Singh, M. (2015). Women empowerment through entrepreneurship 

development. Studies on Home and Community Science, 9(1),27-32. Google Scholar   

[57]   Sharma, P., & Varma, S. K. (2008). Women empowerment through entrepreneurial activities of 

Self Help Groups. Indian Research Journal of extension education, 8(1), 46-51. Google 

Scholar 

[58]    Khan, A., Vashistha., & Siddique, R. A. (2017). Women empowerment through entrepreneurship 

for their holisti development. Asian Journal of Research in Business Economics and 

Management, 7(2), 1-17. Google Scholar  

[59]    Singh, A. (2014). Role of women entrepreneurs in India: A SWOT analysis. International Journal 

of Management and International Business Studies, 4(2), 231-238. Google Scholar 

[60]   Kumar, P. (2015). A study on women entrepreneurs in India. International journal of applied 

Science Technology Research Excellence, 5(5), 43-46. Google Scholar 

[61]   Handy, F., Kassam, M., & Renade, S. (2002). Factors influencing women entrepreneurs of NGOs 

in India. Non-profit Management and Leadership, 13(2), 139-154. Google Scholar   

http://www.srinivaspublication.com/
https://books.google.co.in/books?id=iTbeCgAAQBAJ&pg=PT76&dq=Sebastian,+A.+(2015).+Women+in+joint+liability+groups:+Do+they+take+risks+and+innovate.+In+Unveiling+women%E2%80%99s+leadership,+Palgrave+Macmillan&hl=en&newbks=1&newbks_redir=1&sa=X&ved=2ahUKEwiIwNjajdX5AhUfjdgFHVJDCDgQ6AF6BAgEEAI
https://www.hrpub.org/journals/article_info.php?aid=2316
https://www.mdpi.com/2076-3387/12/2/62
https://koreascience.kr/article/JAKO202217458096629.page
https://www.researchgate.net/profile/Mahnaz-Afsar/publication/360773335_Women_Entrepreneurship_Development_in_Bangladesh_An_Overview_of_Barriers_and_Challenges/links/6289b69f6e41e5002d39ca98/Women-Entrepreneurship-Development-in-Bangladesh-An-Overview-of-Barriers-and-Challenges.pdf
https://mail.journalppw.com/index.php/jpsp/article/view/6493
https://cude.es/submit-a-manuscript/index.php/CUDE/article/view/220
https://www.sciencedirect.com/science/article/abs/pii/S0148296317305088
https://www.sciencedirect.com/science/article/abs/pii/S0148296317305088
http://scholar.google.com/scholar_lookup?hl=en&volume=3&publication_year=2011&pages=166-175&issue=2&author=S.+S.+Alam&author=F.+M.+Jani&author=N.+A.+Omar&title=An+empirical+study+of+success+factors+of+women+entrepreneurs+in+Southern+Region+in+Malaysia
http://scholar.google.com/scholar_lookup?hl=en&volume=31&publication_year=2016&pages=59-101&issue=1&author=M.+Buvinic&author=R.+Furst-Nichols&title=Promoting+women%E2%80%99s+economic+empowerment%3A+What+works%3F
http://scholar.google.com/scholar_lookup?hl=en&volume=57&publication_year=2019&pages=154-184&issue=1&author=J.+Byrne&author=S.+Fattoum&author=M.+C.+D.+Garcia&title=Role+models+and+women+entrepreneurs%3A+Entrepreneurial+superwoman+has+her+say
http://scholar.google.com/scholar_lookup?hl=en&volume=14&publication_year=2015&pages=835-850&issue=6&author=E.+Chinomona&author=E.+T.+Maziriri&title=Women+in+action%3A+Challenges+facing+women+entrepreneurs+in+the+Gauteng+province+of+South+Afri-ca
https://www.tandfonline.com/doi/abs/10.1080/09737189.2015.11885429
https://citeseerx.ist.psu.edu/viewdoc/download?doi=10.1.1.1053.3718&rep=rep1&type=pdf
https://citeseerx.ist.psu.edu/viewdoc/download?doi=10.1.1.1053.3718&rep=rep1&type=pdf
https://indianjournals.com/ijor.aspx?target=ijor:ajrbem&volume=7&issue=2&article=001
https://www.ripublication.com/ijmibs-spl/ijmibsv4n2spl_16.pdf
https://d1wqtxts1xzle7.cloudfront.net/55801993/IJASTRE_552015-with-cover-page-v2.pdf?Expires=1658427510&Signature=NDhQPm1B4jKG9vxOHtWZ6wxbS67DqnWntv9fFnnwJxwNFcCmrzoDx-F3ILNxdikaOTEhYR2GBhfdUcO~bINs5ayNVR1GVhEqUiNaiHyCWQ~GwuQcoXvYlgSL2crBu792KQifpbeWJUwTBqXINlCLoeVzAOUKpI0tEjyTXCTOhcvsY9gLG~kE23WUhhkaCW2vlbby0nLf5yUuyHcAs1EbO~jseQd8odENABwAEg6EeFGnTUuNFG~0C3oVVyndJDwMGEew8AxyjJbd6ZKcfcI7vFwJB~Du5Y-UNs2cmBq31PcWecD03IlmVOw0uf-hvXYLDkVmYS8zKtuiqCJIezMo1Q__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://onlinelibrary.wiley.com/doi/abs/10.1002/nml.13203


International Journal of Management, Technology, and Social 

Sciences (IJMTS), ISSN: 2581-6012, Vol. 7, No. 2, November 2022 
SRINIVAS 

PUBLICATION 

Suchitra, et al. (2022); www.srinivaspublication.com 

 

PAGE 568 

 

 

[62]   Shastri, & Sinha, A. (2010). The socio-cultural and economic effect on the development of women 

entrepreneurs (with special referenceto India). Asian Journal of Business Management, 2(2), 30-

34. Google Scholar  

[63]    Kumar, R., Singh, S., & Singh, N. (2012). Successful Women Entrepreneurs in India: Attributes 

Based Analysis. Asian Journal of Managerial Science, 1(1), 57-62. Google Scholar  

[64]  Gaur, S., Kulshreshtha, V., & Chaturvedi. (2018). Challenges and opportunities for women 

entrepreneurs in India. International Journal of Research and Analytical Reviews, 5(09), 396-

403. Google Scholar   

[65]  Singh, A., & Manisha, R. (2013). Women entrepreneurs in micro, small and medium 

enterprises. International Journal of Management and Social Sciences Research, 2(8), 4-8. 

Google Scholar   

[66]    Mininni, M. (2022). The Barefoot College ‘eco-village’approach to women's entrepreneurship 

in energy. Environmental Innovation and Societal Transitions, 42(1), 112-123. Google 

Scholar 

[67]  Kumari, G., & Eguruze, E. S. (2022). Positive deviance traits and social entrepreneurship for 

women empowerment amid COVID-19. IIM Kozhikode Society & Management Review, 11(1), 

109-125. Google Scholar  

[68]  Fadhilah, F., Diniswara, F. R., Hasyatamma, M. P., & Nurfadila, N. (2022). Women in tech 

entrepreneurship research-literature review. In Proceeding of the International Conference on 

Family Business and Entrepreneurship, 2(1), 59-75. Google Scholar  

[69]  Sharma, R. K., & Sah, A. N. (2022). Impact of demographic factors on the financial performance 

of women‐owned micro‐enterprises in India. International Journal of Finance & 

Economics, 27(1), 6-17. Google Scholar   

[70]  Agarwala, V., Maity, S., & Sahu, T. N. (2022). Female Entrepreneurship, Employability and 

Empowerment: Impact of the Mudra Loan Scheme. Journal of Developmental 

Entrepreneurship, 27(01), 20-27. Google Scholar   

[71]   Tripathi, R., Yadav, U. S., Tripathi, M. A., Rawat, R., & Kushwaha, J. (2022). Performance of 

women artisans as entrepreneurs in ODOP in Uttar Pradesh to boost economy: Strategies and 

away towards Global Handicraft Index for small business. Academy of Marketing Studies 

Journal, 26(1), 1-19. Google Scholar   

[72]  Yadav, R., & Kumar, D. (2022). Linking non-financial motivators of women entrepreneurs with 

entrepreneurial satisfaction: a cluster analysis. World Review of Entrepreneurship, Management 

and Sustainable Development, 18(2), 40-64. Google Scholar   

[73]   Pospisil, J. Z., & Zavodna, L. S. (2022). An Insight to the World of Female Entrepreneurship: 

Systematic  Literature   Review  of the Phenomenon using the Mckinsey 7S Model. Foundations 

of Management, 14(1), 51-66. Google Scholar   

[74]   Bhaskar, P., & Kaushik, M. (2022). Women’s Leadership Trends in Tribal Enterprises-A Study 

in Cooperatives Based Tribal Enterprises in Jharkhand, India. International Journal of 

Multidisciplinary: Applied Business and Education Research, 3(1), 19-30. Google Scholar   

[75]    Khan, S. N., Anjum, K., Baig, F. J., Afzal, C. M., & Asghar, R. N. (2022). Role of Microfinance 

on Women Entrepreneurship Leads to Decrease in Poverty: Evidence from the Rural Area of 

South Punjab. Competitive Social Science Research Journal, 3(1), 147-160. Google Scholar 

  

[76]    Yadav, V., Unni, J., Naik, R., & Dutta, S. (2022). Gender Differentials in Entrepreneurship: 

Insights from a Multi-method Study. The Journal of Entrepreneurship, 31(1), 30-64. Google 

Scholar   

[77]  Bachri, N., Wardhiah, W., Roni, M., & Nur, M. M. (2022). Women's Entrepreneurship In 

Supporting Halal Tourism In Lhokseumawe City. International Journal of Economic, Business, 

http://www.srinivaspublication.com/
https://www.researchgate.net/profile/Rajesh-Shastri/publication/45266787_The_Socio_-_Cultural_and_Economic_Effect_on_the_Development_of_Women_Entrepreneurs_With_Special_Reference_to_India/links/57a9c45808ae659d1825597d/The-Socio-Cultural-and-Economic-Effect-on-the-Development-of-Women-Entrepreneurs-With-Special-Reference-to-India.pdf
https://www.researchgate.net/profile/Mohanasundaram-Thangamuthu/publication/303880668_FII_Flows_and_Indian_Equity_Market_Performance/links/575a645a08ae9a9c95512704/FII-Flows-and-Indian-Equity-Market-Performance.pdf#page=60
http://www.ijrar.com/upload_issue/ijrar_issue_1244.pdf
https://www.academia.edu/download/32516903/2.pdf
https://www.sciencedirect.com/science/article/abs/pii/S2210422421001283
https://www.sciencedirect.com/science/article/abs/pii/S2210422421001283
https://journals.sagepub.com/doi/abs/10.1177/22779752211030697
http://e-journal.president.ac.id/presunivojs/index.php/ICFBE/article/view/3519
https://onlinelibrary.wiley.com/doi/abs/10.1002/ijfe.2133
https://www.worldscientific.com/doi/abs/10.1142/S1084946722500054
https://www.researchgate.net/profile/Uma-Shankar-Yadav/publication/358041410_Performance_of_Women_Artisans_as_Entrepreneurs_In_Odop_In_Uttar_Pradesh_to_Boost_Economy_Strategies_and_away_towards_Global_Handicraft_Index_for_Small_Business/links/61ed26d7dafcdb25fd4752cf/Performance-of-Women-Artisans-as-Entrepreneurs-In-Odop-In-Uttar-Pradesh-to-Boost-Economy-Strategies-and-away-towards-Global-Handicraft-Index-for-Small-Business.pdf
https://www.inderscienceonline.com/doi/abs/10.1504/WREMSD.2022.120768
https://sciendo.com/es/article/10.2478/fman-2022-0004
http://ijmaberjournal.org/index.php/ijmaber/article/view/304
https://cssrjournal.com/index.php/cssrjournal/article/view/97
https://journals.sagepub.com/doi/abs/10.1177/09713557211069283
https://journals.sagepub.com/doi/abs/10.1177/09713557211069283


International Journal of Management, Technology, and Social 

Sciences (IJMTS), ISSN: 2581-6012, Vol. 7, No. 2, November 2022 
SRINIVAS 

PUBLICATION 

Suchitra, et al. (2022); www.srinivaspublication.com 

 

PAGE 569 

 

 

Accounting, Agriculture Management and Sharia Administration  (IJEBAS), 2(1), 49-56. Google 

Scholar 

[78]   Vivakaran, M. V., & Maraimalai, N. (2017). Feminist pedagogy and social media: A study on 

their integration and effectiveness in training budding women entrepreneurs. Gender and 

Education, 29(7), 869-889. Google Scholar   

[79]  Shah, H., & Saurabh, P. (2015). Women entrepreneurs in developing nations: Growth and 

replication strategies and their impact on poverty alleviation. Technology Innovation 

Management Review, 5(8), 34-43. Google Scholar  

[80]   Joshi, A.  (2014). Women Entrepreneurs in India: Motivations, challenges and 

prospects. Abhinav-National Monthly Refereed Journal of Research in Commerce & 

Management, 3(10), 60-66. Google Scholar  

[81]   Anand,  V. V., & Panchanatham, N. (2011). The thriving women entrepreneurs in Tamil Nadu: 

Motivational factors. Prabandhan:Indian Journal of Management, 4(8), 44-51. Google 

Scholar 

[82]  Shastri, D., & Rao, U. T. (2014). Women entrepreneurs of Gujarat. Procedia Economics and 

Finance, 11(1), 745-752. Google Scholar   

[83]  Shanthi, B., Krishnan, M., & Ponniah, A. G. (2012). Successful women entrepreneurs in 

aquaculture: case studies from Tamil Nadu,  India. Asian Fisheries Society S, 25(1), 177-185. 

Google Scholar  

[84]    Rajvanshi, A. (2017). Women entrepreneurs in India: Challenges and opportunities. IOSR 

Journal of Humanities and Social Sciences, 22(4), 1-9. Google Scholar  

[85]  Manshani, S., & Dubey, A. (2017). Start-up women in start-up India: A study of women 

entrepreneurs in India. International Journal of Business Management (IJBGM), 6(4), 91-100. 

Google Scholar  

[86]   Vivakaran, M. V., & Maraimalai, N. (2017). Feminist pedagogy and social media: A study on 

their integration and effectiveness in training budding women entrepreneurs. Gender and 

Education, 29(7), 869-889. Google Scholar   

[87]  Shah, H., & Saurabh, P. (2015). Women entrepreneurs in developing nations: Growth and 

replication strategies and their impact on poverty alleviation. Technology Innovation 

Management Review, 5(8), 34-51. Google Scholar 

[88]    Pareek, P., & Bagrecha, C. (2017). A thematic analysis of the challenges and work-life balance 

of women entrepreneurs working in small-scale industries. Vision, 21(4), 461-472. Google 

Scholar   

[89]   Hossain, S. M., Akbar, A., Tehseen, S., Poulova, P., Haider, S. A., Sheraz, F., & Yasmin, F. 

(2021). Evaluation of entrepreneurs success: a special reference to women entrepreneurs in 

Bangladesh. Academy of Entrepreneurship Journal, 27(1), 1-13. Google Scholar  

[90]   Joshi, A. (2014). Women Entrepreneurs in India: Motivations, Challenges And 

Prospects. Abhinav-National Monthly Refereed Journal Of Research In Commerce & 

Management (Online ISSN 2277-1166), 3(10), 60-66. Google Scholar  

[91]    Akhila Pai, H. (2018). Digital Startups and Women Entrepreneurship: a Study on Status of 

Women Entrepreneurs in India. IJRAR International Journal of Research and Analytical 

Reviews, 5(4), 655-659. Google Scholar  

[92]   Pirakatheeswari, P. (2015). Problems and Prospects of Women Entrepreneurs in India in the era 

of Globalization. Pacific Business Review International, 8(2), 128-134. Google Scholar  

[93]   Arora, N. (2014). A social perception towards women entrepreneurs in India-from perception to 

reality. Sai Om Journal of Commerce & Management, 1(2), 44-49. Google Scholar 

http://www.srinivaspublication.com/
http://radjapublika.com/index.php/IJEBAS/article/view/156
http://radjapublika.com/index.php/IJEBAS/article/view/156
https://www.tandfonline.com/doi/abs/10.1080/09540253.2016.1225008
https://timreview.ca/sites/default/files/Issue_PDF/TIMReview_August2015.pdf#page=34
http://citeseerx.ist.psu.edu/viewdoc/download?doi=10.1.1.892.643&rep=rep1&type=pdf
http://www.indianjournalofmanagement.com/index.php/pijom/article/view/62597
http://www.indianjournalofmanagement.com/index.php/pijom/article/view/62597
https://www.sciencedirect.com/science/article/pii/S221256711400238X
https://www.researchgate.net/profile/M-Krishnan/publication/261647802_Successful_Women_Entrepreneurs_in_Aquaculture_Case_Studies_from_Tamil_Nadu_India/links/00463534ebbcfb39c2000000/Successful-Women-Entrepreneurs-in-Aquaculture-Case-Studies-from-Tamil-Nadu-India.pdf
https://www.researchgate.net/profile/Anjula-Rajvanshi/publication/316481936_Women_Entrepreneurs_In_India_Challenges_And_Opportunities/links/5c0e1d65a6fdcc494fe88eae/Women-Entrepreneurs-In-India-Challenges-And-Opportunities.pdf
https://www.academia.edu/download/54116575/9._IJBGM_-_Startup_Women_in_Startup_India_A_Study_of_Women_entrepreneurs_in_India.pdf
https://www.tandfonline.com/doi/abs/10.1080/09540253.2016.1225008
https://timreview.ca/sites/default/files/Issue_PDF/TIMReview_August2015.pdf#page=34
https://journals.sagepub.com/doi/abs/10.1177/0972262917739181
https://journals.sagepub.com/doi/abs/10.1177/0972262917739181
https://www.researchgate.net/profile/Syed-Arslan-Haider-2/publication/355164921_EVALUATION_OF_ENTREPRENEURS_SUCCESS_A_SPECIAL_REFERENCE_TO_WOMEN_ENTREPRENEURS_IN_BANGLADESH/links/6161d3c7e7993f536cb372f1/EVALUATION-OF-ENTREPRENEURS-SUCCESS-A-SPECIAL-REFERENCE-TO-WOMEN-ENTREPRENEURS-IN-BANGLADESH.pdf
http://citeseerx.ist.psu.edu/viewdoc/download?doi=10.1.1.892.643&rep=rep1&type=pdf
http://ijrar.com/upload_issue/ijrar_issue_20542620.pdf
http://www.pbr.co.in/2015/2015_month/August/15.pdf
https://citeseerx.ist.psu.edu/viewdoc/download?doi=10.1.1.862.8425&rep=rep1&type=pdf


International Journal of Management, Technology, and Social 

Sciences (IJMTS), ISSN: 2581-6012, Vol. 7, No. 2, November 2022 
SRINIVAS 

PUBLICATION 

Suchitra, et al. (2022); www.srinivaspublication.com 

 

PAGE 570 

 

 

[94]    Singh, S., & Saxena, S. C. (2000). Women entrepreneurs of eastern UP: Challenges and strategies 

of empowerment. Indian Journal of Industrial Relations, 36(1), 67-78. Google Scholar  

[95]   Shyamala, J. (2016). Problems and challenges faced by rural women entrepreneurs in India. Asia 

Pacific Journal of Research, 2(1), 193-201. Google Scholar  

[96]  Shrigowri, K. (2021). Role of RUDSETI in the Development of Women Entrepreneurship in   

Dakshina  Kannada  District  of   Karnataka. International Journal of Management and 

Development Studies, 10(5), 01-06. Google Scholar  

[97]  Parab, B., & Hyderabad, R. (2014). State and Institutional Support for Women Entrepreneurship 

Development: A study of Dharwad District in Karnataka State. Pacific Business Review 

International, 7(2), 56-64. Google Scholar  

[98]  Chennakrishnan, P. (2019). A Study on Women Entrepreneurship in Rural Tamil Nadu with 

Special Reference to Vellore  District. Management, 7(1), 48-56. Google Scholar 

[99]  Sunanda, & naik, H. (2016). An Overview of Socio-Economic Conditions And Problems Of 

Women Entrepreneurs At Davanagere City. Clear International Journal of Research in 

Commerce & Management, 7(5), 10-13. Google Scholar  

[100] Noronha, L., Monteiro, M., & BM, G. (2017). A Study on Need and Constrains of Women 

Entrepreneurs in Dakshina Kannada. International Journal of Case Studies in Business, IT and 

Education (IJCSBE), 1(2), 14-21. Google Scholar  

[101]  Kaddi, B. I., & Kulkarni, V. S. (2014). Women Empowerment through Women Entrepreneurs in 

Rural Area in Small Scale: With Reference to Jamkhandi Taluka. ANVESHAK-International 

Journal of Management, 3(1), 97-104. Google Scholar  

[102]  Kurinji, T., & Magesh, R. (2016). Women Entrepreneurship in Tamil Nadu-A Qualitative Study 

using Tows Analysis. Asian Journal of Research in Social Sciences and Humanities, 6(9), 1071-

1080. Google Scholar  

[103] Sharma, S. (2018). Emerging  dimensions of  women  entrepreneurship: Developments  & 

obstructions. Economic Affairs, 63(2), 337 - 346. Google Scholar 

[104] Singh, R., & Raghuvanshi, N. (2012). Women entrepreneurship issues, challenges and 

empowerment through self help groups: And overview of Himachal Pradesh. International 

Journal of Management Research and Reviews, 2(1), 77-90. Google Scholar  

[105]  Singh, N. (2013). Role of  Women Entrepreneurs in Manufacturing  Industries  with Special 

Reference to Kanpur. International Journal of Techno-Management Research, 1(2), 1-21. 

Google Scholar  

[106] Noronha, S., & Aithal, P. S. (2019). Work Life Balance Among Women Employees: A Study on 

Initiatives Undertaken by Indian  Organizations. MERC Global’s International Journal of 

Management,(ISSN 2321-7278), 7(3), 268-273. Google Scholar  

[107] Noronha, S., & Aithal, P. S. (2017). Organizational strategic approach towards work life balance 

of women in India. International Journal of Management, Technology, and Social Sciences 

(IJMTS), 2(1), 18-24.   Google Scholar  

[108] Aithal, P. S. (2016). Study on ABCD analysis technique for business models,  business  strategies,  

operating  concepts  and  business systems. International Journal in Management and Social 

Science, 4(1), 95-115. Google Scholar  

[109]  Aithal, P. S., Shailashree, V., & Kumar, P. M. (2016). ABCD analysis of Stage Model in Higher 

Education.   International  Journal      of Management, IT and Engineering, 6(1), 11-24. Google 

scholar  

[110]  Shenoy, V., &Aithal, P. S. (2016). ABCD Analysis of On-line Campus Placement Model. IRA-

International Journal of Management & Social Sciences, 5(2), 227-244. Google scholar 

http://www.srinivaspublication.com/
https://www.jstor.org/stable/27767698
https://scholar.archive.org/work/vcjqels5hvcjfbgaasha7nrhpe/access/wayback/http:/www.apjor.com/downloads/1104201639.pdf
http://ijmds.in/index.php/ijmds/article/view/367
http://www.pbr.co.in/2014/2014_month/August/9.pdf
http://www.shanlaxpublications.com/wp-content/uploads/MGT_V7_N1_006.pdf
https://search.ebscohost.com/login.aspx?direct=true&profile=ehost&scope=site&authtype=crawler&jrnl=22494561&asa=Y&AN=119728653&h=Y7%2B3DXm2GpkdcOiDGkr04bU%2FQmpMfenxp6CsNSDSV%2FhlCP2eNq3rH1Yac0KAruIod%2FT94gSpUI14yatRq1Mx2w%3D%3D&crl=c
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3005229
https://www.researchgate.net/profile/Durairaj-Rajan/publication/273225940_Awareness_about_Impact_of_Work_Stress_An_Empirical_Study/links/61b25454590a0b7ed633110f/Awareness-about-Impact-of-Work-Stress-An-Empirical-Study.pdf#page=99
https://www.indianjournals.com/ijor.aspx?target=ijor:ajrssh&volume=6&issue=9&article=085
https://core.ac.uk/download/pdf/287380472.pdf
https://www.academia.edu/download/40204140/journal_jan2012.pdf
https://www.ijtmr.com/docs/vol1/se2013(4).pdf
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3488722
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=2779232
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Aithal%2C+P.+S.%2C+Shailashree%2C+V.%2C+%26+Kumar%2C+P.+M.+%282016%29.+ABCD+analysis+of+Stage+Model+in+Higher+Education.+International+Journal+of+Management%2C+IT+and+Engineering%2C+6%281%29%2C+11-24.+&btnG=
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Aithal%2C+P.+S.%2C+Shailashree%2C+V.%2C+%26+Kumar%2C+P.+M.+%282016%29.+ABCD+analysis+of+Stage+Model+in+Higher+Education.+International+Journal+of+Management%2C+IT+and+Engineering%2C+6%281%29%2C+11-24.+&btnG=
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Shenoy%2C+V.%2C+%26+Aithal%2C+P.+S.+%282016%29.+ABCD+Analysis+of+On-line+Campus+Placement+Model.+IRA-International+Journal+of+Management+%26+Social+Sciences%2C+5%282%29%2C+227-244.+&btnG=


International Journal of Management, Technology, and Social 

Sciences (IJMTS), ISSN: 2581-6012, Vol. 7, No. 2, November 2022 
SRINIVAS 

PUBLICATION 

Suchitra, et al. (2022); www.srinivaspublication.com 

 

PAGE 571 

 

 

[111]  Shenoy, V., & Aithal, P. S. (2017). Quantitative ABCD Analysis of IEDRA Model of Placement 

Determination. International Journal of Case Studies in Business, IT and Education (IJCSBE), 

1(2), 103-113. Google scholar 

[112]  Aithal, A., & Aithal, P. S. (2017). ABCD analysis of task shifting–an optimum alternative 

solution to professional healthcare personnel shortage. International Journal of Health Sciences 

and Pharmacy (IJHSP), 1(2), 36-51.Google scholar  

[113] Aithal, P. S., &Aithal, S. (2017). Factor Analysis based on ABCD Framework on Recently 

Announced New Research Indices. International Journal of Management, Technology, and 

Social Sciences (IJMTS), 1(1), 82-94. Google scholar 

[114]  Muduli, A. K., Pati, P. K., & Pattnaik, M. Application of ABCD Analysis Framework on Private 

University System India. (2019). International Journal of Engineering, Management, 

Humanities and Social sciences, 31(3), 131-135. Google scholar 

[115]  Aithal, P. S., Shailashree, V., & Kumar, P. M. (2015). Application of ABCD Analysis Model for 

Black Ocean Strategy. International Journal of Applied Research, 1(10), 331-337. Google 

scholar 

 

******* 

http://www.srinivaspublication.com/
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Shenoy%2C+V.%2C+%26+Aithal%2C+P.+S.+%282017%29.+Quantitative+ABCD+Analysis+of+IEDRA+Model+of+Placement+Determination.+International+++Journal+++of+++Case+++Studies+++in+++Business%2C+++IT+++and+++Education+%28IJCSBE%29%2C+1%282%29%2C+103-113.+&btnG=
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Aithal%2C+A.%2C+%26+Aithal%2C+P.+S.+%282017%29.+ABCD+analysis+of+task+shifting%E2%80%93an+optimum+alternative+solution+to+professional+healthcare+personnel+shortage.+International+Journal+of+Health+Sciences+and+Pharmacy+%28IJHSP%29%2C+1%282%29%2C+36-51.+&btnG=
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Aithal%2C+P.++S.%2C+%26+Aithal%2C+S.++%282017%29.+Factor+Analysis+based+on+ABCD+Framework+on+Recently+Announced+New+Research+Indices.+International+Journal+of+Management%2C+Technology%2C+and+Social+Sciences+%28IJMTS%29%2C+1%281%29%2C+82-94.+&btnG=
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Muduli%2C+A.+K.%2C+Pati%2C+P.+K.%2C+%26+Pattnaik%2C+M.+Application+of+ABCD+Analysis+Framework+on+Private+University+System+in+India.+&btnG=
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Aithal%2C+P.+S.%2C+Shailashree%2C+V.%2C+%26+Kumar%2C+P.+M.+%282015%29.+Application+of+ABCD+Analysis+Model+for+Black+Ocean+Strategy.+International+Journal+of+Applied+Research%2C+1%2810%29%2C+331-337.&btnG=
https://scholar.google.com/scholar?hl=en&as_sdt=0%2C5&q=Aithal%2C+P.+S.%2C+Shailashree%2C+V.%2C+%26+Kumar%2C+P.+M.+%282015%29.+Application+of+ABCD+Analysis+Model+for+Black+Ocean+Strategy.+International+Journal+of+Applied+Research%2C+1%2810%29%2C+331-337.&btnG=

